
SOCIAL STRATEGY



Presentations are intended for educational purposes only and do not replace independent professional 
judgment. Statements of fact and opinions expressed are those of the participants individually and, unless 
expressly stated to the contrary, are not the opinion or position of SSquared Media. 

SSquared Media does not endorse or approve, and assumes no responsibility for, the content, accuracy or 
completeness of the information presented. 

DISCLAIMER



OVERVIEW

What do we do?

SSquared Media is a social media agency with our core focus on social growth and dynamic 

influencer engagements. We have worked with a number of large brands as well as creating 

our own brands which have turned into social industry giants. 

Some of these brands include Andrew Wiggins (1.9M followers), Official Jae Mansa (78k 

followers), Skunk Magazine (42.1k followers), Food & Beverage Magazine (10k followers), 

Molson Coors (25k followers), True Leaf Pet (multi-national public company), Baton Rouge, 

Grutman Sports and many more. 

All brands under SSquared Media’s management have a strong social presence and use very 

strategic methods to separate themselves from others



Our services:

● Social Media Growth

● Social Media Content Strategy

● Influencer Engagements

● Engagement + Shoutout Strategy

● Industry Analysis

● Social Newsletter

● Buying/Selling Instagram Accounts Through Escrow

S2 MEDIA 
SERVICES



S2 MEDIA 
SERVICES

● Follower Growth - we have a variety of 
growth solutions, from fully automated 
solutions to having a complete team of 
dedicated professionals working on your 
project full time

● Influencer Engagements - utilize the 
power of influence to leverage your 
brands marketing goals and achieve large 
scale awareness

● Content Creation  - create engaging 
content in order to achieve the highest 
levels of virality 

● PR Strategy - align with other brands and 
media outlets in order to drive awareness 
within a particular industry or niche

● Industry Analysis - reporting on the 
engagement rates across any given 
industry, we provide reports on 5 
competitors in the industry
 

Fast times call for fast changes

.



CLIENTS

What The Flip are we talking about?

@gritcapital

@thrivesavings

@skunkmagazine

@chef_merch

@trueleafpet @libertyhealthsciences

@cache_brand

@barandilaver

@jalenjames

@grutmansports

@highlighthubtv

Andrew Wiggins

@caytelee
@callmeknotes@therealdannylee@scoutlogistics

@bigheffmidwestfresh

@officialjaemansa

@musicbytee



CLIENT GROWTH

@gritcapital - June 5th, 2018

@gritcapital - February 25th, 2019

@medipharmlabs - September 1st, 2018

@grit_capital - February 25th, 
2019

@jalenjames - May 18th, 2018

Grit Capital Growth Medipharm Growth Jalen James Growth

@medipharmlabs - October 30th, 2018 @jalenjames - February 26th 2019



Leverage fame at every opportunity

INFLUENCERS

Joey Hickson - 400 million IG 
follower network Odell Beckham Jr. - 12.5 

million followers
Drake - 53.8 million IG 

followers

Shaq - 10.9 million IG 
followers deadmau5- 2.5 million IG 

followers

Connor McDavid- 715k IG 
followers

DJ Khaled- 14.1 million IG 
followers

Andrew Wiggins- 1.9 million 
IG followers

MGK- 4.2 million IG
 followers

DJ Nasty- 73.7k IG 
followers



AGENCY RELATIONSHIPS

Strength in numbers

FENTON 
MANAGEMENT 
GROUP

GRUTMAN SPORTS AND 
ENTERTAINMENT

INTEGRATE 
SOCIAL GROUP

VAYNER MEDIA

OFFICIALIZE

DUNK MEDIA



                     HighlightHub  -  Content Network Case Study

HighlightHub built up a large audience across Social Media

and our website. We built a following of 278k followers on IG and do 4.5 

million views weekly.  We utilized a strong content and growth strategy to 

get on the radar of major players with deep pockets in the industry and 

garner buyout offers.

We’ve been fortunate to attract the attention of actors, musicians

and athletes from across the globe. HighlightHub is also being used

as a content source for major publications across the web. 

HighlightHub has landed on the radar of the major players, having 

received buyout offers from two of them. 

CONTENT STRATEGY



Drake Feature - Contesting Virality Interest From Industry Leaders

CONTENT STRATEGY



Compare apples to apples

● Reach - number of unique accounts that have seen any of your posts. The 

reach metric is an estimate and may not be an exact measurement. 

● Engagement - refers to one's degree of social involvement in the 

community as defined by at least one “Like” or “Comment” on a post.

● Impressions - total number of times that all of your posts have been seen. 

The impression metric is a far more reliable number and is directly 

reflected in Discovery.

● Social Escrow - services to provide buyer and seller protection at the time 

of sale. The service guarantees the seller will receive payment and the 

buyer will receive the item purchased.

● Profile Aesthetic - visual strategy employed to give users the highest level 

of satisfaction when viewing the page in order to encourage them to 

interact with the content

SOCIAL ECONOMY


